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LAKE COMO — During Monday night’s planning board meeting, Greater Media presented 
testimony regarding the WRAT radio tower and why the company is asking permission for the 
tower to be kept at its current location on Main Street and increase its height. 

Greater Media is the parent company to the WRAT and was the applicant. 

Throughout the two and one-half hours of testimony, planning board members and those in the 
audience heard from Robert Shea, Greater Media’s attorney, Milford Smith, Greater Media vice 
president of engineering, and Stephen Atkins, the project’s site engineer [see related story]. 

One of the main components of the testimony was about the importance of building the new, 
533-foot radio tower at the WRAT’s location, 1731 Main St. 

“Technology was much different 30 years ago versus what is currently existing in our age,” he 
said. 

Although the radio tower’s structure has been upgraded several times and currently meets 
Federal Aviation Administration [FAA] and Federal Communications Commission [FCC] 
standards, Mr. Shea said, the tower’s capabilities are limited. 

By constructing the new 533-foot tower, the signal to listeners as well as emergency 
communications within the town and county will improve, he said. Cellular companies will also 
be able to upgrade their communications and equipment, he said. 

Mr. Smith said increasing the height of the radio tower from approximately 300 feet to 533 feet 
needs to be done to remain competitive with other radio stations. 

“The charitable efforts which Great Media is heavily involved with and the continued continued 
employment of our valued staff are based on Great Media remaining a competitive, successful 
radio operator,” Mr. Smith said. “The new tower is crucial to that mission.” 

These improvements also need to be made because WRAT “fulfills several critical homeland 
security obligations.” 

These obligations, he said, include the radio station being the primary emergency alert system 
[EAS] for the North Coastal area of New Jersey, which is Monmouth and northern Ocean 
counties. The purpose of the EAS, Mr. Smith explained, is to provide the national, state or local 



governments, as well as the National Weather Service, the ability to relay information 
immediately to the public in times of emergency.  

The radio station also serves as the primary broadcast outlet for disseminating information about 
the Oyster Creek Nuclear Generating Station, located in Lacey Township, Mr. Smith said. 

By creating a taller radio tower, the “reach and reliability” for disseminating these messages 
would improve, Mr. Smith said.  

These improvements would also help the environment and reduce energy consumption as it 
would “significantly” reduce the “already extremely low levels” of radio frequency levels on the 
ground, he said.  

During the public comment portion, Thomas Neff, of 19th Avenue, asked questions regarding 
what Greater Media would do if the planning board does not pass the application.  

Mr. Neff asked whether Greater Media would close the WRAT station if it does not get an 
approval for increased tower height. 

Mr. Smith said no. 

Mr. Smith said “like anything else, it’s a business,” and the ability to do business is dependent on 
the number of listeners and “ultimately” the ratings of the station, which then determine the 
number of advertisers and how much those advertisers are charged. 

“If we become less competitive in the market, that puts us at a disadvantage in terms of those 
factors,” he said. 

While Mr. Smith said he cannot specifically determine what might or might not happen if that 
were to happen, he did say that in terms of the work force and services to the community — both 
over the air and the company’s community service-related activities — they are “strictly 
dependent on us being successful as a business.” 

The application is expected to be heard, again, at the next planning board meeting, on Monday, 
Feb. 11.  

	  


