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LAKE COMO — A representative from Jersey Central Power & Light [JCP&L] spoke to town 
council members at the May 15 meeting about the changing communications techniques the 
company will begin utilizing at its May 15 meeting. 

Peter Johner, area manager, customer and communications relations for JCP&L, said the company 
has put a plan together to communicate with municipalities better. This plan stems from how 
JCP&L handled Hurricane Irene and the snowstorm that hit the area in October 2011, he said.  

JCP&L serves 1.1 million customers in New Jersey, which is about 43 percent of the service 
territory, he said. 

During Hurricane Irene, about 750,000, or about 75 percent, of those customers were out of power, 
Mr. Johner said. 

These have been put in place so “JCP&L can communicate better with municipal governments and 
its customers” during events, such as hurricanes or snowstorms, he said.  

According to Mr. Johner, there are three new communication techniques being implemented by the 
company: a refurbished website, social networking and requesting email addresses and cell phone 
numbers from municipal employees. 

The company’s website, www.firstenergycorp.com, now provides a “24/7 Power Center,” where 
customers can get information, such as the status of power outages. It is also a place where 
customers can report power outages to the company, Mr. Johner said.  

This will allow municipal governments to know how many residents do not have power in their 
community, he added.  

Next, JCP&L will begin utilizing social networks, such as Twitter and YouTube, to relay 
information to its customers, Mr. Johner said. 

Councilman Brian Wilton said that JCP&L’s social network addition is a good idea. 

According to the councilman, Lake Como had “some success” with using Facebook and Twitter 
during Hurricane Irene and he is glad to see JCP&L implementing it. 

“Before [social networking] people were left in the dark,” Councilman Wilton said. Now, with 
social networking, the company can communicate with residents in “real time,” he added. 



Finally, Mr. Johner said JCP&L is asking for municipal employees’ email addresses and cellphone 
numbers, so the company can communicate with them through those resources. In turn, those 
employees can relay the information to their residents, he added.  

During the presentation, Mr. Johner asked the council to tell its residents to utilize the company’s 
toll free number, 1-888-LIGHTSS [1-888-544-4877], more.  

“People don’t utilize it because they think neighbors have called in or they cannot get through or 
they go to the mayor,” Mr. Johner said. 

However, customers should call in themselves, Mr. Johner said. By calling in to the electronic 
number and providing the company with his or her name, telephone number address and/or account 
number, customers are automatically creating an order to the dispatch center, he said. 

And when everyone is calling in, “it could make a difference,” Mr. Johner said. This is because 
“knowing an entire circuit is out lets the company know how big the outage is.” 

“And the more we know about the number of people out in a circuit, the faster we will get them 
restored,” he continued.  

These new services are already available. Mr. Johner said.  

In the future, JCP&L hopes to offer a service that allows its customers to know where its crews are 
located, Mr. Johner said. A timeframe for this to happen has not been determined yet. 

	  


